
THE rapid change of pace in agri-
culture today requires that we 
look and act differently from the 

past. For sure, the industry is much 
more complex than when I started 
writing for this publication nearly two 
decades ago.

To help stay current, I attended a 
technology summit this spring with 
14 other Farm Progress editors from 
around the Midwest. Over a three-day 
period, we heard scores of experts from 
Case IH, Cummins, Dow, John Deere, 
Monsanto, Pioneer, Syngenta and other 
leading companies. 

Over the years, Farm Progress has 
held 12 of these technology summits, 
giving editors a face-to-face opportunity 
to talk with key industry players about 
the changing marketplace, and to look 
at current and future industry trends. 

It’s a chance to refl ect together and 
focus on items of importance facing 
farmers. 

These intensive meetings help us 
develop a deeper understanding of the 

A look at the future through expert eyes
challenges and critical developments 
that will impact your future. 

What changes do industry leaders 
see now, in the year ahead or 10 years 
down the road? Here’s a glimpse.

Next wave of traits: The biotech rev-
olution will continue to produce big 
changes, including seeds that with-
stand drought, cold, improved nitrogen 
utilization and superior herbicide-toler-
ance genes. You can check out many of 
these blockbuster products at the Farm 
Progress Show in Decatur on Aug. 28-30, 
including the global debut of a new trait 
from Dow.

Autoguidance leads the way: Farmers 
quickly seized on the benefi ts of auto-
guidance, with an estimated one in 
four now using some kind of system. 
Autoguidance is popular with older 
farmers with physical limitations. And 
the technology makes the worst tractor 
operator as good as the best.

Farmers who zone or strip till are 
seeing a real advantage to real-time ki-
nematic systems, or RTK — the most 
precise form of autoguidance. 

Site-specifi c technology has also 
encouraged many equipment manu-
facturers like Case IH to move to open 
architecture-type arrangements that 
make it easier to share or mix and match 
equipment and software. 

Cell phones will do it all: For many 
farmers, the trusty cell phone that rides 
on the hip is an invaluable communica-
tions tool that saves time and money, 
and helps with safety. Cell phones have 
changed the way you do business, as 
sophisticated GPS and Web-enabled 
devices allow you to check the markets 
and download Doppler radars for cur-
rent weather forecasts.

With these same features, you may 
someday be able to walk into a fi eld, 
and enter a pin number into your phone 
that can tell what fi eld you’re in, when it 
was planted, how much precipitation it’s 
received and other critical information. 
That will mean the end of those pocket 
notebooks to jot down fi eld notes.

Ag and energy converge: The federal 
mandate to use ethanol and other re-
newable fuels continues to change the 
landscape as the relationship between 
bushels of grain and barrels of oil grows. 
Likewise, it will continue to be a double-
edged sword that puts pressure on the 
livestock and food industry, and even 
forces the seed industry to re-evaluate 
the fi t for some seeds. 

Life after Roundup: Glyphosate is 
considered by many to be the best her-
bicide ever invented. For years, it has 
made even poor farmers look good. But 
all good things must come to an end.

Surveys show that one out of four 
farmers in the Midwest believe they 
have glyphosate-resistant weeds.

Industry experts say that farmers are 
going to have to wean themselves from 
their high dependency on glyphosates 
and take some pressure off by adding 
a residual into the mix and using other 
herbicides with other modes of action.

Precision farming goes mainstream: 
Some 95% of combines are now coming 
off the line with yield monitors, making 
this technology a mainstream part of 
growing corn and beans. Yet, the chal-
lenge for many farmers remains how to 
get value from that stack of yield maps 
sitting in the corner of the farm offi ce.  
That’s driving companies to fi nd ways 
to help farmers get more value from 
their precision-farming investment.

Consider Pioneer’s offer to provide 
any of its customers a free yield map-
ping service through local sales repre-
sentatives. Thousands of customers 
take advantage of the service on mil-
lions of acres across the U.S.

This year Pioneer is offering a new 
recordkeeping system to help farmers 
put together a fi eld-by-fi eld plan, track 
weather and hybrid growth, and report 
restricted-use pesticides. It’s heralded 
as a precision tool that can help farmers 
improve their productivity on every 
acre.
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I’m a cattle producer. I’m a soybean farmer.

Together, we raise our community’s standard of living.
Animal agriculture is the soybean industry’s number one domestic customer. 
Illinois beef, dairy, pork and poultry producers purchase nearly 700,000 
tons of locally grown soybean meal to feed their livestock. And they generate 
more than $214 million in tax revenue. 

A strong animal agriculture industry in Illinois helps ensure a better living 
for soybean farmers and the entire rural community. By supporting livestock 
producers, we help ourselves. 
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www.animalag.org

With complete on-farm grain storage and handling
systems from MFS/York/Stormor, you can gain

greater control over what happens to
your grain — and improve your profi t in
the process by avoiding in and out
charges, shrinkage and marketing fees.

You get a complete system custom-
ized to your operation, engineered for 
long life and priced for quick payback: 
MFS Rugged corrugated bins with 
on-farm storage for 1,000 to 100,000 
bushels.
YORK Grain handling equipment from 
200 to 60,000 bushels per hour — plus 
all conveyors, spouting, valves and 
accesories. 
STORMOR Ezee Dry systems with the 

original roof-top drying design that protects grain 
quality and reduces drying costs.

See your dealer today and put the control over 
your grain where it belongs—on your farm.

www.mfsyork.com • Email: sales@mfsyork.com
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