Do not export Genuity® Roundup Ready® Alfalfa seed or
crop, including hay or hay products, to China pending import
approval. In addition, due to the unique cropping practices do
not plant Genuity ® Roundup Ready ® Alfalfa in Imperial
County, California, pending import approvals and until
Monsanto grants express permission for such planting.
At this time, Vistive ® Gold soybeans have received full
approval for planting in the United States but have not
yet received import approval in certain export markets.
While certain export approvals are pending, Vistive ® Gold
soybeans will be available in limited geographies only to
growers who have signed a 2016 Vistive ® Gold Soybean
Grain Production Grower Agreement and agree to follow
the stewardship requirements. Upon receipt of appropriate
approvals, Monsanto will inform growers and determine
whether the stewardship requirements will need to remain
in place.
Monsanto Company is a member of Excellence Through
Stewardship® (ETS). Monsanto products are commercialized
in accordance with ETS Product Launch Stewardship
Guidance, and in compliance with Monsanto’s Policy for
Commercialization of Biotechnology-Derived Plant Products in
Commodity Crops. This product has been approved for import
into key export markets with functioning regulatory systems.
Any crop or material produced from this product can only be
exported to, or used, processed or sold in countries where
all necessary regulatory approvals have been granted. It is
a violation of national and international law to move material
containing biotech traits across boundaries into nations
where import is not permitted. Growers should talk to their
grain handler or product purchaser to confirm their buying
position for this product. Excellence Through Stewardship ®
is a registered trademark of Excellence Through Stewardship.
B.t. products may not yet be registered in all states. Check
with your Monsanto representative for the registration status
in your state.
IMPORTANT IRM INFORMATION: Genuity® RIB Complete®
corn blend products do not require the planting of a structured
refuge except in the Cotton-Growing Area where corn
earworm is a significant pest. See the IRM/Grower Guide
for additional information. Always read and follow IRM
requirements.
For more information regarding intellectual property
protection for the seed products identified in this
publication, please see www.asgrowanddekalb.com.
Individual results may vary, and performance may vary from
location to location and from year to year. This result may not
be an indicator of results you may obtain as local growing, soil
and weather conditions may vary. Growers should evaluate
data from multiple locations and years whenever possible.
A LWAYS R E A D A ND F O L L OW P E S T ICIDE L A BE L
DIRECTIONS. Roundup Ready ® crops contain genes that
confer tolerance to glyphosate, the active ingredient in
Roundup ® brand glyphosate-only agricultural herbicides.
Roundup® brand glyphosate-only agricultural herbicides
will kill crops that are not tolerant to glyphosate. Tank
mixtures: The applicable labeling for each product must
be in the possession of the user at the time of application.
Follow applicable use instructions, including application
rates, precautions and restrictions of each product used
in the tank mixture. Monsanto has not tested all tank mix
product formulations for compatibility or performance other
than specifically listed by brand name. Always predetermine
the compatibility of tank mixtures by mixing small proportional
quantities in advance. Acceleron and Design ®, Asgrow and
the A Design ®, Asgrow ®, Bollgard and Design ®, Bollgard II
and Design®, DEKALB and Design®, DEKALB®, DroughtGard®,
Genuity Design ®, Genuity Icons, Genuity ®, Respect the
Refuge and Cotton Design ®, RIB Complete and Design ®,
RIB Complete ®, Roundup Ready 2 Technology and Design®,
Roundup Ready 2 Yield ®, Roundup Ready PLUS ®, Roundup
Ready ®, Roundup ®, SmartStax ®, Vistive ®, V T Double
PRO ® and VT Triple PRO ® are trademarks of Monsanto
Technology LLC. Deltapine ® is a registered trademark of
Monsanto Company. Channel ® and the Arrow Design ®
and Seedsmanship At Work ® are registered trademarks of
Channel Bio, LLC. LibertyLink and the Water Droplet Design®
is a registered trademark of Bayer. Herculex ® is a registered
trademark of Dow AgroSciences LLC. Respect the Refuge
and Corn Design® is a registered trademark of National Corn
Growers Association. All other trademarks are the property
of their respective owners. ©2015 Monsanto Company. R1
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Ohio coalition issues plan
to protect water resources
A
N unprecedented coalition of Ohio
water stakeholders has issued its
strategic plan for maintaining and
strengthening the state’s water resources.
Healthy Water Ohio’s recommendations
aim to preserve Ohio’s valuable water
assets for those who rely on them for consumption, recreation, food production
and commerce.
The HwO plan identifies specific needs
in the areas of policy, research, infrastructure and education. It also proposes the
creation of a public-private Ohio Water
Trust, funded at $250 million annually to
help enact the plan’s recommendations.
A portion of the trust funding would be
accrued through the sale of state bonds.
The full report is available at healthy
waterohio.org.
“The diversity of viewpoints brought
together through Healthy Water Ohio
has allowed us to create a comprehensive strategy that will benefit both
the economy and quality of life for all
Ohioans,” says Steve Hirsch, president of
the Ohio Farm Bureau Federation, which
initiated the effort. “This report will be a
roadmap for assuring that our water and
food production resources are preserved
and strengthened.”
The Healthy Water Ohio coalition
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■ Healthy Water Ohio aims to
preserve the state’s water assets.
■ Group gets input from over 200
individuals and organizations.
■ Coalition agrees funds needed to
sustainably meet water demands.

received input from more than 200 individuals and organizations with diversified
interests in Ohio water.
Its 16-member steering committee represents conservation, business, universities, water suppliers, agriculture, human
health and others. Over its 21-month
effort, the coalition hosted dozens of factfinding events and discussion meetings,
heard from subject-matter experts, engaged with government leaders, and collected public input via a statewide survey
of more than 1,000 Ohio residents.
The report’s policy plan emphasizes
the value of Ohio’s existing watershed districts and recommends voluntary water
quality and quantity management practices, encourages incentives and collaboration, calls for equitable and reasonable
regulations, and advocates for improved
coordination among government agencies.
The HwO plan’s research proposals
include identifying knowledge gaps, es-

tablishing a formal Ohio water research
group and improving coordination of research data.
The coalition agreed that significant
financial resources will be needed to sustainably meet current and future water
needs and enhance the state’s economy
and quality of life. The proposed Ohio
Water Trust would be governed by a
diverse stakeholder board, which will
identify and support projects that will improve water quality, reduce stormwater
and other flooding, enhance agricultural
nutrient management, reduce drainage
maintenance and dredging costs, assist
voluntary regulatory compliance, and enhance habitat and recreational use while
meeting other societal values.
The projected $250 million in annual
funding could come from water quality
trades, ag and business funding, government bond sales, water user fees, a portion of boating and fishing license fees, and
philanthropic contributions.
With its strategic plan released,
Healthy Water Ohio now intends to prioritize and pursue its recommendations.
The coalition estimates many parts of the
plan will take decades to accomplish while
others can begin immediately.
Source: Healthy Water Ohio

Bureau honors young leaders
marketing opportunities and
tion. She has served
ARLENE Eick of Radnor
receive recognition for their
on the Delaware
has been named winner of
accomplishments.
County Farm Bureau
Ohio Farm Bureau FederaThe Daileys won 250
board of trustees, partion’s 2015 Excellence in Agriculhours on an M-series tractor
ticipated statewide
ture Award. The award recognizes
provided by Kubota, a Polaris
in Young Agricultural
successful young ag professionals
Ranger provided by Polaris,
Professionals prowho are actively contributing and
$1,000 in Grainger merchangrams, is co-leader of
growing through their involvement
dise sponsored by Farm
the Delaware County NICK AND JESSICA
with Farm Bureau and agriculture. MARLENE
EICK
DAILEY
Credit Mid-America and an
Young Agricultural
Eick will receive an expensepaid trip to Orlando, Fla., to compete in Professionals and is a graduate of expense-paid trip to the 2016 American
the national Excellence in Agriculture AgriPOWER Institute Class VI. She also Farm Bureau Federation annual convencontest during the American Farm Bureau serves on the Ohio Pork Council’s Showpig tion in Orlando in January.
The Daileys farm 1,800 acres of grain
Federation annual convention in January. Committee, Ohio FFA Foundation’s
She also will receive a John Deere Gator, Sponsors Team, is a member of Shepherd crops in Adams, Brown, Clermont and
courtesy of Farm Credit Mid-America, and of the Peace Lutheran Church and is a re- Highland counties. They also own a
trucking company. They are 11-year
a $1,000 technology package, sponsored cipient of the Honorary State FFA Degree.
Nick and Jessica Dailey of Sardinia members of Brown County Farm Bureau,
by Ohio Farm Bureau.
Eick and her husband, B.J., own have been named winners of OFBF’s 2015 where Nick has served on the board of
Herdmark Media, a visual media com- Outstanding Young Farmer Award. The trustees. Both are Sunday School teachers
pany where Eick serves as client lead. contest is designed to help young farmers at Hillsboro Bible Baptist Church.
Source: OFBF
They also own a small show pig opera- strengthen their business skills, develop
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