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A Taste of California
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BELLY UP: Beekind Honey Shop and Beekeeping Supply Store in Sebastopol has a honey tasting bar where visitors can sample types of California and U.S. honey.

Honey store offers sweet rewards

By JANE EDWARDS CREED

AVING trouble falling asleep at
Hnight? Try swallowing a table-

spoon of California honey before
you lie down. “It just soothes me right
away,” says Katia Vincent, who operates
Beekind Honey Shop and Beekeeping
Supply Store with her husband, Doug, in
Sebastopol in Sonoma County.

The Vincents live in Guerneville,
west of Sebastopol on the Russian River.
They have had their business for four
years, and they got started more or less
by accident. Now in their 50s, both grew
up in the culture of Marin County, just
across the Golden Gate Bridge from San
Francisco, in tune with the environment
and mindful of everybody’s stake in pro-
tecting that environment.

The Vincents planted a backyard
and garden when they first moved

to Guerneville. They wanted to raise
squash, vegetables and fruit trees, but
the garden didn’t prosper.

Bee need

“We needed bees to do their thing and
pollinate the garden,” says Katia. “So
Doug read up on the subject, we went
away for a couple packages of bees, set
up the bees next to the garden — and
yes, we saw results immediately.”

They added more hives and learned
the process of beekeeping by trial and
error. “We ended up with a lot of honey,”
Katia says. “I asked Doug, ‘What are we
going to do with all this honey?’ Even
giving to all our friends won’t use it up
— and the supply increases every year.”

They tried selling it at a road stand,
but it was too dusty, so they decided to
open a honey store. “That was the solu-
tion,” Katia says, “and that meant finding

a good location, as well as lots of other
things in opening a business.”

Today the Vincents keep 100 hives
themselves and buy honey from local
beekeepers. Their son, Coral, works
with them. His chores include extracting
bees from walls. The family has learned
the bee business together. “There’s a big
difference between bee-having and bee-
keeping,” Katia says.

The Vincents do not use pesticides
or blend their honey, as some large
producers do. “Each season’s honey is
different, depending on the amount of
rain and sunshine and how things are
growing,” Katia says. “We don’t want to
blend and lose those distinct tastes.”

Would she do it all over again? She
laughs and says, “This business takes a
lot of work and a lot of investment. But
there’s a lot of reward — not the kind
you deposit in the bank, but personal

growth and satisfaction. I'd do it again.”
On a hot California day, the whole
family will enjoy Summer Honey Punch.

Summer Honey Punch
cups boiling water
% cup California honey
cups cranberry juice
cups orange juice
cup lemon juice
quart ginger ale
ice cubes
shaved lemons, limes, oranges and
strawberries
Combine boiling water and honey;
stir to dissolve. Chill. In large bowl, mix
cranberry, orange and lemon juices. Add
honey mixture. Just before serving, add
ginger ale, ice cubes and fruit garnish.
Edwards Creed is a principal of
California Bounty. Visit www.california
bounty.com to learn more.
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i# 1o meet the needs of
e and grain producers.

World-wide demand for organic foods is growi
increasing rate - requiring major expansion o
and international distribution system.

EXPANDED DISTRIBUTION

country, and in key international markets.

LEADERSHIP

With over 31years of experience, Global
Organics and our BioFlora products have

ORGANIC QUALITY

All BioFlora products are designed for organic
or sustainable agriculture with several being
OMRI Listed as well as IFOAM and NOP

contributing Audubon International partner.

COMPLETE PRODUCT LINE
Organic granular fertilizers
Bio-remediation products

Fish emulsions Compost tea

Nature knows best.

To meet this growing demand, Global Organics has
added additional distributors in California, across the

become the world quality standard for organics.

approved. We are also CCOF members and a

Seaweed Cream
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“RSI han a greal Bne of wheals they see eebeangng thin year, These s the bet | have seen Erom
them Vield, siandabiliy, rush restaunce, gualicy i i all there for the grovens oo usoceed. Dadries
need high graan 1o sem ratios. amd the growsrs. need high vickds matched with high protein and sll
| e vasietion bave it Wi iell RS] whsats all over (e world snd they work very well for the Addan
noadie, tortills, snd the pasta markets. ™
Jasicar Medirn - Wheat Merchandises, Perdry- Mewiiman Grais Ca.
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Fulvic acids
Humic acids

Compost
lonic minerals

Global Crganics Is your K sowce,
Your MYy opportunity to become
a leaded in the fast-growing
organic industry.

For more information on BioFlora/OMRI listed products
please call toll-free 888-BioFlora www.bioflora.com @008 Go




