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By HAROLD HARPSTER

OST farmers have chosen their
M profession for its independence

and opportunity to conduct
their business as they see fit. However,
that freedom is eroding with every
passing year as animal care issues, en-
vironmental concerns and other govern-
mental mandates influence how we can
or cannot produce food.

Now it's becoming apparent that
major food retailers may have even
more to say than Uncle Sam. Walmart
recently released the first part of a plan
to develop a “worldwide sustainable
product index.”

The eventual goal is to provide in-
formation that allows consumers to
choose more sustainable and environ-
mentally friendly products. While it
hasn’t yet taken final form, it could be a
numerical rating or color code attached
to each product. Talk about influence
and market clout!

First deadline is Oct. 1

Walmart’s top-tier suppliers are required
to answer a series of questions by Oct.
1. Questions cover four sustainable pro-
duction areas: natural resources, energy
and climate, people and community and
material efficiency.

One can probably assume that “I
choose not to answer these questions”
isn’t an option for remaining a top-tier
supplier. Take a look at some of the
questions (shortened for this article).

B Have you established publicly

M Walmart is setting the agenda for
agriculture and the environment.

M Top-tier suppliers must answer tough
questions by Oct. 1.

W Major retailers will have more
food-producing clout than Uncle Sam.
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farm level.

Consider a video Walmart is now
proudly promoting. It shows the pro-
duction of a sour cream product that
includes the dairy farm producing
the milk, where manure is utilized in a
methane digester.

What'’s disturbing is that the video
narrative says, “Methane gas from cows

has a greater impact on global warming
than all the cars on the earth.”

Major retailers will have an increasing
voice in how you go about your food pro-
ducing business. There’ll be little choice
but to comply with their directives if
you want to keep them as a customer!

Harpster is a Penn State animal scien-
tist and part-time cow-calf producer.

THE MORE WE CONSERVE
THE MORE YOU PROFIT

Hoober & Monroe Tractor... Your Krause Conservation Tillage Experts

conserving water and reducing soil
erosion are two of the biggest
advantages of conservation tillage. But

available  sustainability = purchasing
guidelines for your direct suppliers ad-
dressing environmental compliance,
employment practices and product/in-
gredient safety?

B Have you obtained third-party
certifications for any of the products
you sell to Walmart?

B Have you measured your corpo-
rate greenhouse gas emissions?

did you know it can also help you reduce
fuel consumption, increase planting and
harvesting flexibility, cut labor requirements
and improve soil tilth? It’s true! And here’s
some even better news, Hoober and Monroe
Tractor can save you money on the highest

Krause Gonservation Tillage Tools:
o Krause Rockflex Discs From 12’ to 46’

W Have you set publicly available | | quality tillage * Flex-Wing Field Cultivators From 21’ to 50’
greenhouse gas-reduction targets, and if . . . :
50, what are those targets? equipment available . ® In-Line Rippers From 4 to 9 Shanks

B Do you know the location of 100% today. Make e Single Pass Landsman From 9’ to 45’
of the facilities producing your prod- || 0 conation tillage ‘ * Slicer Chisel Plows From 7 to 13 Shanks
uets' e Ductile Iron Packers From 12’ to 36’

B Before beginning a business rela-
tionship with a manufacturing facility,
do you evaluate the quality and capacity
of production?

B Do you have a process for man-
aging social compliance at the manufac-
turing level?

B Do you work with your supply
base to resolve issues found, and docu-
ment specific corrections and improve-
ments?

a profitable reality

; farm! e Dominator Residue Manager From 12’ to 21’
or your rarm!
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Call Hoober Or Monroe Tractor For All Your Tillage Needs
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B Ifmeasured, pleasereportthetotal
yearly solid waste generated from the
facilities that produce your product(s)
for Walmart.

B If measured, please report total
annual water use from facilities pro-
ducing your products for Walmart.

Now you have an idea of questions
confronting frontline suppliers. These
issues will filter directly back to the

HOOBER, INC.
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INTERCOURSE, PA 800-732-0017
MCALISTERVILLE, PA 800-433-6679
MIDDLETOWN, DE 800-341-4028
SEAFORD, DE 800-843-3056

www.hoober.com

Monroe Tractor

CANANDAIGUA, NY 800-388-6119
ADAMS CENTER, NY 800-962-4686
AUBURN, NY 800-362-4686

BATAVIA, NY 800-388-4113

www.monroetractor.com




